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Abstract 
Language is a powerful tool of which metaphorical language is one compelling 
feature that the therapist has at his or her disposal. Through the use of metaphor, 
therapeutic communication is enhanced and abstract ideas become more tangible. 
This paper begins with a dictionary definition of metaphor and how some of the 
experts in the field have defined it. Several types of metaphor will be described 
along with some practical examples for each type. Metaphor can be used in 
various counseling modalities. Four modalities will be described along with why 
metaphors are useful. Finally the paper will conclude with the process and 
techniques for using metaphor. 
Metaphor 1 
The Use of Metaphor in Counseling 
The use of metaphor in counseling is a relatively new phenomenon. 
However, the study of metaphor dates back to the time of Aristotle (Berlin, Olson, 
Cano, & Engel, 1991; Lyddon, Clay, & Sparks, 2001). "Metaphor has been an 
essential feature of communication from time immemorial" (Barker, 1985,p.7). 
Bible parables, Zen Buddhist koans, Greek mythology, fairy tales, and legends 
from ancient cultures are all forms or examples of metaphor (Barker, 1985; 
Paulson, 1996). 
McNeilly (2000) argued that, for over two thousand years we viewed 
language as merely descriptive, but language is much more than that. Language 
is a powerful tool of which metaphorical language is one compelling feature that 
the therapist has at his or her disposal. Counselors work mainly in the realm of 
language and symbols (Berger, 1989). Metaphor can be an effective means to 
help clients transfer information from one domain to another (Lyddon, Clay, & 
Sparks, 2001). 
Carlsen (1996) wrote that, "metaphors are not only innovative, 
imaginative forms of comparison and contrast, they are also conceptual windows 
into evolution and change" (p. 338). Metaphor offers a view beyond the obvious 
into a deeper more significant area. Metaphor can also be a foundation for 
diagnosis and treatment and a route to a multifaceted understanding of personal 
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experiences (Fox, 1989). Through the use of metaphor, therapeutic 
communication is enhanced and abstract ideas become moretangible (Paulson, 
1996). 
There is an abundant amount of information available on metaphor and its 
use. One only needs to examine the literature to see that the interest in this 
process has grown significantly over the past several years. This paper begins 
with a dictionary definition of metaphor and how some of the experts in the field 
have defined it. Several types of metaphor will be described along with some 
practical examples for each type. Metaphor can be used in various counseling 
modalities. Four modalities will be described along with why metaphors are 
useful. Finally the paper 1'7ill conclude with the process and techniques for using 
metaphor. 
Definitions and Types of Metaphor 
In Webster's New World Dictionary (1964), metaphor is defined as "a 
figure of speech in which one thing is likened to another, different thing by being 
spoken of as ifit were that other'' (p. 925). The word metaphor is derived from 
the Greek word meta meaning over and pherein meaning to cany; in other words 
to cany over or to bridge. 
Various authors have also described metaphor as a form of symbolic 
language, a concept in communication, a comparison, and as a figure of speech. 
Mazza (1999) in his book, Poetty Therapy, referred to metaphor as "a symbol or 
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image for emotions, actions, and beliefs" (p. 21) while Paulson (1996) described 
metaphor as "a symbolic representation of an idea or a concept in 
communication" (p. 11). Additionally, Carlsen (1996) defined ~etaphor as ''the 
figure of speech in which a name or descriptive term is transferred to some object 
different from, but analC>gous to, that to which it is properly applicable" (p. 342). 
Similarly, Leetz (1997) described a metaphor as "a figure of speech ... " or as a 
way to understand " ... one kind of thing or experience in terms of another'' (p. 45). 
Metaphor helps us understand and experience events. There are a number 
of methods or ways in which a metaphor can be presented. Barker{l985) 
outlined seven classifications of therapeutic metaphor that include similes, 
analogies, major and short,metaphorical stories, proverbs, _parables, koans, and 
poetry. He cautioned that it is important for the therapist to have an 
understanding of the types of metaphor and to understand the clinical situations in 
which the metaphor should be used. Following are concise descriptions of some 
of the most commonly used types of metaphor with brief examples included. 
Simile 
A ·simile is the most basic or simplest form of metaphor because in simile 
the comparison is made explicit. In other forms of metaphor the message is not 
always as clear. Similes are used to illustrate and emphasize specific points as 
well as elucidate information (Barker, 1985). As an example, if a counselor 
sensed that the individual was feeling hopeless or depressed, the counselor might 
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simply say, "Your mood today seems like a dark moonless night." Using a simple 
response such as this can be an easy way for a client and therapist to connect, 
clarify and exchange information. 
Analogy 
Analogy is another simple form of metaphor. Cade and O'Hanlon (1993) 
described an analogy as "any time one thing is likened to another or spoken of as 
if it were another thing, analogy is involved" (p. 136). Some examples of analogy 
are strong as an ox, heart of gold, and quiet as a church mouse. In a counseling 
session with a client who is resistant to change, the therapist might use a phrase 
such as "You have your heels really du~ in." Clients regularly use analogy in 
their conversations, but the key for the therapist is to become aware and pay 
careful attention to the types of imagery and words the client uses in order to 
understand where the client is coming from (Cade & O'Hanlon, 1993; Reich, 
1998). 
Metaphorical Stories 
A more complicated form of metaphor is the metaphorical story. While 
similes and analogies are common and easy to construct, metaphorical stories are 
well thought-out and developed. According to Barker (1985) these elaborate 
stories were designed to deal comprehensively with particular clinical situations 
and the therapist should have a good understanding of the client prior to 
introducing the metaphorical process. He also cautioned that a set of protocols 
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and the sequence of the story are of the utmost importance. Likewise it is 
essential to have a specific treatment strategy and goal in mind before beginning 
with the metaphor. Lankton and Lankton (1989) contended that on one level a 
metaphor is just a story that doesn't require any response. However, on another 
level metaphorical stories "stimulate thinking, experiencing, and ideas for 
problem resolution" (p. 2). 
The metaphorical stories that Lankton and Lankton (1989) used are well 
designed and provide a framework for communicating specific suggestions to the 
client. In their anthology they listed the metaphorical stories according to client 
determined goals. Some examples of metaphor for these goals are metaphor for 
affect, attitude, behavior, family structural change, self-image, identity, 
organization, discipline, and enjoyment goals. 
They also set aside a section specifically designed for use with children. 
One particularly engaging story was that of two little frogs who fell into a bucket 
of cream. The first little frog kicked and kicked trying to work his way out of the 
bucket. Finally he gave up kicking and slipped silently below the cream never to 
be seen again. The other little frog was very persistent and refused to give up; he 
continued to kick until suddenly, he felt something hard behind and around him. 
To his amazement he had caused the cream to tum to butter. He was able to lift 
himself out of the bucket and continue on with his adventure (Lankton & 
Lankton, 1989, p. 392). The moral of the story is, when things seem too hard, 
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keep on working and they may work out for you. This information could be 
presented directly to the child, but the child is more likely to remember the lesson 
after hearing the story. 
Estes (1995) assembled a collection of women's stories to read and 
contemplate. One such story was that of"The Crescent Moon Bear." This story 
told of a young woman who longed to win back the lost affections of her husband. 
The woman sought the help of the local healer who sent her on a mission to bring 
back a hair from the crescent moon bear. The woman brought the hair back to the 
healer only to have the healer toss the precious hair into a raging fire. The healer 
then told the woman to "Remember each step you took to capture the trust of the 
crescent moon bear? Remember what you saw, what you heard, and what you 
felt? Go home with your new understandings and proceed in the same ways with 
your husband" (pp. 347-350). A metaphorical story such as this is indirect yet it 
allows the therapist to be effective and efficient and move toward specific 
preplanned _goals. Proverbs, parables and koans are also methods that help the 
therapist make a point, teach a lesson, ~d enlighten the client. 
Proverbs, P,arables and Koans 
Barker (I 985) described proverbs as brief metaphorical, enigmatic 
statements that are used to make a point. He went on to say that many of the 
, proverbs that we know and use are so familiar that they have become cliches. 
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Sayings such as "A stitch in time saves nine," "Early to bed early to rise," "You 
can lead a horse to water but you can't make it drink," and "You can't judge a 
book by its cover," are all examples of commonly recognized p~overbs. Barker 
suggested developing one's own proverbs when working with clients. Some 
examples this author developed are, "Believing is ninety percent of the doing," 
and "Take the body and the mind will follow." 
For those versed in the Bible, proverbs and parables are likely familiar 
forms of metaphor. An entire chapter of the Bible is dedicated specifically to 
proverbs. A biblical example of a proverb is, "Train up a child in the way he 
should go, and when he is old he will not depart from it" (Proverbs, 22:6). 
Parables are similar to metaphorical stories except they are shorter. 
Parables are short fictitious stories from which a moral or spiritual lesson is to be 
learned (Battino & South, 1999). In parables the meaning is implied rather than 
stated. There are several levels at which these stories can be taken, and the person 
listening to the story can draw from it what is important to him or her. The 
message is not forced or threatening. 
There are several references in the Bible where Jesus spoke to his 
followers in parables. In one particular instance, Jesus told the group, "I will 
open my mouth in parables, I will utter what has been hidden since the foundation 
of the world" (Matthew 13:34). This reference recognizes the importance and the 
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power of parables. Basically, Jesus was telling his disciples that information they 
might not otherwise understand would be revealed to them through the use of 
parables. 
Christianity is not the only religion that uses metaphor to explain its 
teachings. The Zen masters used koans to bring Buddhist teaching to life and to 
show that enlightenment was not a superhuman goal rather that it was a state that 
could be revealed through awareness (Mascetti, 2001). 
The word koan literally means cases. Akoan is a devised problem that is 
given to a student for study. Most koans are based on actual incidents in the lives 
of Zen masters. An example of a koan is, "A buffalo passes by the window. His 
head, horns, and four legs aJlgo past. But why can't the tail pass too?" (p. 82). 
This koan is an insoluble puzzle of which the student is to find an answer. The 
answer, however, is not reached by any means of logic or thought; the answer is, 
rather, an experience and/or realization (Mascetti, 2001). This is true as well for 
poetry. 
Poetry 
Poetry is a powerful yet subtle way to convey a message. Oftentimes the 
poem is first an experience then a realization. Poetry is rich with images that 
come alive with the reader's voice. Mazza (1999) believed that poets clearly have 
an understanding of the concept and power of right brain language. He also 
believed that it is an effective way to convey ideas and feelings and help promote 
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self-exploration and growth in the client. Mazza found that as early as the 19th 
century, poetry was used successfully with mental health patients. Although 
poetry therapy is not exactly mainstream, there has been a reasonable amount of 
research into the efficacy and healing aspect of using poetry in therapy. Poetry is 
useful not only with adult populations but also with children. However, the very 
young child may find it difficult to grasp the concepts of a poem. 
There are a number of unique ways in which poetry can be introduced into 
the counseling process. The most common technique or method is to simply read 
a poem to a client or have the client read the poem him or herself. Poeny 
Therapy. written by Mazza (1999) is a valuable resource for those wishing to 
incorporate the use of poetry into their sessions. Poetry training exercises, sample 
poems, and poetic stems are provided as well as the code of ethics for the 
National Association for Poetry Therapy. Mazza used some familiar lines from 
Macbeth by Shakespeare to speak to those who are dealing with issues of grief 
and loss, "Give sorrow words; the grief that does not speak whispers the oe'r 
fraught heart and bids it break" (p. 156). For those struggling with anger he 
suggested the powerful words of Edna St. Vincent Millay's poem, Blight, "Hard 
seeds of hate I planted that should by now be grown, rough stalks, and from thick 
stamens a poisonous pollen blown, and odors rank, unbreathable, from dark 
corollas thrown ... " (p. 157). 
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A number of the above metaphor samples are straightforward and easy to 
incorporate into practice. They have " ... the potential to address the cognitive, 
affective and behavioral domains of human experience" (Mazza, 1999, p. 17). In 
the following section, additional reasons why metaphor is a powerful process 
will be explored. 
Why Metaphor is Useful 
Most individuals come to counseli:rtg because they are "stuck'' and want to 
change, or as Berger (1989) pointed out, dilemma is central to the human 
condition. Oftentimes an individual has been doing the same thing over and over 
and needs to find a solution to the problem. Creating an environment and 
expectancy for change is the task of the therapist; change is the sole responsibility 
of the client. Using metaphor or forms of metaphor can help create an 
atmosphere for change and help clients see things from a different perspective 
(O'Hanlon, 1987). Metaphor is a way to instruct, educate, promote and facilitate 
the process of therapy. Metaphor helps us explain abstract ideas and concepts in a 
more comprehensible way (Cade, & O'Hanlon, 1993). Individuals have different 
styles oflearning and metaphor can be a useful tool for communicating with 
them. 
Intuitive Learning 
I 
There has been a significant amount of research done on the left brain, 
right brain process and how the brain receives and processes information. Each 
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hemisphere of the brain has its own style ofprocessin_g information. The left 
hemisphere of the brain is responsible for making comparisons, processing things 
sequentially, and placing them in a hierarchy. The left brain takes charge, and 
organizes information. Conversely, the right brain embraces the world in its 
entirety and is perceptive. The right brain is concerned with visualization, art, 
music, drama, and feelings. It can be said that the left side of the brain is rational 
and the right side of the brain is intuitive (Pearce, 1996). The fact that metaphor 
is processed on the right side of the brain means that the individual is more able to 
take in the information and comprehend it at a deeper more personal level (Close, 
1998; Kopp & Craw, 1998; Pearce, 1996). The ri_ght brain is more open ~o 
indirect messages and can act on the messages without even being aware of it 
(Close, 1998). Metaphor is the language of the ri_ght hemisphere (Watzlawick, as 
cited in Barker, 1985). In counseling, the individual does not necessarily need to 
have a greater understanding of why they are behaving in a particular way. 
Understanding the why of the situation does·hot necessarily bring about change 
(Barker 1985). 
Not all people process information in the same way. The left side of the 
brain controls the right side of the body, and the right side of the brain controls 
the left side of the body. This concept is referred to as contra-laterality. In 
normal development both sides of the brain are nurtured and developed. However 
it is inevitable that one side of the brain is more dominant than the other. In our 
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culture the majority of individuals are left brain dominant. Nevertheless, this does 
not preclude the use of metaphor with these individuals because if both 
hemispheres of the brain are cultivated they can easily communicate with 
each other (Close, 1998). 
A void Resistance 
In order to work more effectively with individuals and get them to 
respond, rapport needs to be established. Clients need to be able to trust and have 
confidence in their counselors. Barker (1985) described rapport as "a sympathetic 
relationship and a state ofunderstandin_g, harmony, and accord" (p. 181). 
Using metaphorical stories to address an issue that may be threatening to 
the client is an especially ii;nportant aspect of establishing rapport. Characters in 
stories can take on a different persona. This allows the counselor to present issues 
that the client may have resisted and/or felt threatened. By reframing the 
problem, the information is presented and examined from a different perspective. 
According to Leetz (1997) this allows the counselor an opportunity to maintain 
rapport in an otherwise difficult situation. Fairy tales as well as other types of 
stories have value on several different levels. 
A good example of this is the story of the Three Little Pigs. There were 
three little pi_gs that lived with their mother. The mother told the pigs they were 
old enough to go out into the world and make a living of their own. Each one of 
the pigs built a house. The first pig quickly built his house of straw then hurried 
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off to play. The second pig built his house of sticks and joined the first pig in 
play. However, the third pig thought long and hard about how he would build his 
house. He built his house of bricks and mortar and labored for many days, which 
left him no time for play. One day the big bad wolf came knocking. He said, 
"Little pig let me in, or I'll huff and I'U puff, and I'll blow your house in." The 
first little pip cried, "No, no, I won't let you in." The wolf huffed and puffed and 
blew his house in. The fate was the same for the second pig. But when the wolf 
came to the house of the third pig, he was not able to blow his house in because 
he had built his house of bricks and mortar and all things strong. 
On one level this is a simple story of three little creatures each building a 
structure out of a different ,material. However, on a deeper level the story is about 
self-sufficiency and doing it right the first time. It is also a story about delaying 
gratification and looking toward the future. 
Other Unique Functions 
It has also been noted that metaphor is more interesting and as a result 
holds the listener's attention better than common discussions (Barker, 1985; 
Leetz, 1997). How many times have you been mesmerized by a truly good 
storyteller? Battino and South (1999) wrote that good stories are dramatic and 
strengthened by suspense and mystery. Gordon and Yapko (as cited in Pearce, 
1996) believed that telling a story could be hypnotic and ultimately finding the 
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embedded m~ssage of the story would activate the client's ability to respond in a 
significant way. 
As indicated above, metaphor has a number of functions in counseling. 
Berlin, Olson, Cano., and Engel (1991) proposed four additional reasons that 
metaphor is useful. First, by using a metaphor the counselor is able to simplify an 
idea. By stressing or emphasizing a certain aspect of the problem in a unique 
way, previously held ideas are challenged, and a new perspective is presented to 
the client, which they can then try out. Second, metaphor is usually more 
personal in nature. This implies that the counselor and the client share certain 
experiences. Third, metaphor, while being fun and entertaining, can have a 
serious side. The counselor ,is able to present information without seeming to be 
intrusive. Finally, metaphor can be transferred from one situation to another 
because the core of the metaphor is that it emphasizes relationships between 
situations rather than a separate set of details. 
Zeig (as cited in Battino & South, 1999) proposed three more reasons that 
metaphor is useful in counseling. First, metaphor can be used to promote 
hypnotic responsiveness; second, the use of metaphor allows the person to make 
sense of the message and then come to a self-initiated conclusion; and finally, 
metaphor ''tags the memory" and makes the presented idea more memorable. 
In this section a number of ideas were presented as to why metaphor is 
useful in counseling. The reasons ranged from entertaining and being non-
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threatening, to making the information memorable. These are all valuable reasons 
why one should begin to examine the usefulness of this process. In the following 
paragraphs the reader will be provided with some examples of areas of counseling 
in which the use of metaphor can be initiated. 
How Metaphor Are Used in Counseling 
The goals in using metaphor are to establish rapport with clients, _gain 
access to their emotional state, suggest ideas and solutions and embed suggestions 
for future development (Pearce, 1996). Whether it is an individual experiencing 
great loss and trauma or an addict struggling to be drug and alcohol free, the 
above guidelines apply. Metaphor can be an effective method when applied to 
various types of counseling. 
Grief Counseling 
I 
Grief and loss are not only associated with death and dying. There are 
several types of loss that individuals experience throughout their lives. Losin_g 
one's job, dealing with a chronic illness that alters one's life, divorce, and 
traumatic life-threatening events are all examples of types ofloss (Close, 1998). 
In addition to the actual loss the individuals may be experiencing, there 
are usually additional unresolved issues that need to be dealt with. According to 
Salke (1997) individuals who were experiencing grief and loss were not always 
able to consciously comprehend or understand the therapeutic messages that were 
given to them. Metaphor allows the counselor to work at a deeper unconscious 
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level. The unconscious mind holds " ... a positive source of wisdom and 
knowledge and common sense ... " (Pearce, 1996, p. 31 ). It is from this base that 
the client is able to find his or her own strengths and solutions'. 
Addictions Counseling 
Researchers, Battino and South (1999) found that most addicts initially 
sought counseling for reasons other than wanting to be drug or alcohol free. The 
problem was that the individuals did not want treatment, were not motivated, and 
did not believe that they even had a problem. They found that over time it 
became evident that the focus of their treatment needed to be directed toward the 
addiction. Barker (1985), Battino and South (1999), and Kopp and Craw (1998) 
found that using metaphor with addicts was less threatening than other methods of 
treatment. 
Nevertheless, how metaphor is used depends first on the counselor's 
understanding of the dynamics of substance abuse, second on their assessment of 
the particular client or family under treatment, and finally, by how they view 
change (Barker, 1985). Researchers, Barker (1985) and Battino and South (1999) 
found that low self-esteem, and inadequacy were two personality traits that many 
addicts possess. These personality traits along with the client's anger and rage 
were of particular significance in helping the client move toward change. 
Barker (1985) advised that there were certain issues that need to be 
addressed when treating the addict. The counselor needs to concentrate on three 
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areas. First, the experience of being "high" or "loaded" should be addressed, not 
dismissed. Clients need to understand that while being high is a pleasurable 
experience there are other less dan_gerous ways of being high. 'Finding activities 
and experiences that take the place of and act as a metaphor for getting high is a 
core challen_ge for the counselor. Second, the social· association of dru_g and 
alcohol use is another area to address. For many addicts an important part of their 
motivation in the drug culture is to become part of the group.· Counselors can use 
metaphor rather than direct injunctions to assist clients in developing more 
positive relationships. A third area to concentrate on is "reframing the drug use 
and offering alternatives" (p.178). Counselors can use stories to reframe and 
reinforce positive behaviors. Telling a story " ... is unlikely in itself to cure any 
drug addicts. But such metaphors do have the potential to be useful as parts of 
more comprehensive, perhaps lon_g-term, therapeutic plans" (p.181). Barker 
(1985), in his practice, used mythological stories and tales to tell of the downfall 
. 
of characters defeated by their overindulgences. His assumption was that addicts 
are more open and receptive to stories about these fictional characters than they 
are to confronting their own personal problems, especially during the early stages 
of recovery. 
Real stories, not mythological stories, are shared at Alcoholics 
Anonymous meetings. The idea is that people tell their real life stories, and other 
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people identify with their stoty. It is throu_gh the identification that the individual 
finds strength (Close, 1998). 
Children Counseling 
Children also respond to stories as well as other forms of metaphorical 
work. Working with children can be vety challenging. Special training and 
unique skills are generally necessaty. Barker (1985) noted that in many cultures 
the reading of stories to children is a normal practice. Reading is a fun activity 
not only for the listener but also the stotyteller. He found that it is a beneficial 
method for establishing rapport with this population. 
Children who are thrust into the child welfare system are often frightened, 
distrustful, suspicious and have little understanding of what is to become of them. 
Barker (1985) suggested that telling the child a stoty about animals or people who 
frighten away those that tty to help or treat them could be useful. 
Stotytelling is not the only way to use metaphor with children. Artistic 
metaphor also works well with even the most severely disabled child. Counselors 
employ these techniques in the form of drawing, drama, games, and stories. 
These activities are also referred to as art therapy. 
Brown, Summers~ Coffman, Riddell, and Poulson (1996) found that when 
metaphor was introduced to children they were able to find unique solutions to 
their problems and were able to maintain the behavioral changes they made over a 
longer period of time. 
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Multicultural Counseling 
While children require special considerations in the counseling process so 
do culturally diverse populations. Over the past several years,there has been an 
emphasis on the importance of counseling culturally diverse populations. Kopp 
and Craw (1998) along with Pedersen, Dra_guns, Lonner, and Trimble (1996) 
agreed that counseling techniques needed to be tailored to the different cultural 
settings. A good way for the counselor to increase his or her understanding of 
culturally diverse clients is to have a deeper appreciation of that particular client's 
belief system. One way to do this is through the use of client generated metaphor. 
Kopp and Craw asserted that, "metaphoric speech is influenced by and reflective 
of one's culture" (p-xviii). By using client-generated metaphor the counselor is 
free to help the client explore his or her own individual metaphoric images. 
Some simple rules apply when using client generated metaphor with 
diverse populations. First, the counselor should not use any external frame of 
reference and should rely solely on the client to introduce the story and ima_ges. 
Second, clients should be allowed and encouraged to use their own personal 
stories and experiences because in essence client generated metaphor reflect 
events that are unique not only to the client but to the culture of that client (Kopp 
& Craw, 1998). Through the use of client generated metaphor, the counselor is 
able to avoid cultural stereotype, while revealing the influences of a culture and 
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ethnicity as mediated by the family and social system in which the individual 
was raised. 
According to Battino and South (1999) there are some 'basics that need to 
be followed when incorporating metaphor into practice with any of the above 
counseling groups. They have outlined four parts of application of metaphor that 
include: gathering information, the actual construction of the metaphor, delivering 
the metaphor and providing some kind of closure. The next section provides 
some basic information on the foundation for the process and technique for using 
metaphor. 
Process and Techniques for Using Metaphor 
Writers have specific criteria they use when crafting a story, a poem, or a 
play. Musicians also have certain elements they incorporate into their works to 
produce perfectly harmonious compositions. Likewise there are certain elements 
necessary when constructing therapeutic metaphor. Barger (1989) cautioned that 
when developing a met~phorical story with a client, it is important not to jump 
ahead and make assumptions about the story that will eventually surface. Mills 
and Crowley (as cited in Pearce, 1996) identified six components they felt were 
necessary for creating a metaphor: 
(1) the establishment of a metaphoric conflict that reflects the tension 
individuals experience in their own lives; (2) the framing of inner tensions 
and unconscious conflicts in the form of heroes or villains; (3) the 
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protagonist's application of a lesson learned to parallel situations; ( 4) 
application of the protagonists overcoming or resolving the crisis; (5) the 
development of a new and better identity as a result of the "hero's 
journey"; and (6) the acknowledgement and celebratiori of the 
protagonist's special worth. (p. 62) 
Carlsen ( 1996) offered a process for using metaphor that are generated by 
the therapist as well as metaphor that are generated by the client. When using 
metaphor that are therapist generated, the metaphor is set up in advance, and the 
therapist has made the decision that it will be appropriate and useful for that 
individual. With metaphor that is client generated, the therapist joins with the 
client in the metaphor that the client introduced. Carlsen suggested that a 
metaphor that was client generated during one session could be reintroduced later. 
He also paid careful attention to the novelty and the spontaneity of the client's 
expression in order to connect with the client at a deeper level. Setting the stage 
for using metaphor begins at the first session. During that first session, stories are 
told and points are enhanced through the use of simile or analogy. By introducing 
the metaphor early on and making it a part of the process, clients will come to 
expect them (Barker, 1985). 
A good storyteller is one that is able to hold an individual's attention and 
uses gestures, facial expressions and other non-verbal methods to communicate 
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their story. "Indeed the story's impact on the right brain may depend much more 
on the nonverbal than the verbal material the teller offers" (Barker, 1985, p. 198). 
The use of metaphor is not recommended with all populations. Carlsen 
(1996) contended that not all clients have the ability to transfer ideas from one 
domain to the other. It requires "a certain level of vocabulary and enough 
understanding of a domain of knowledge to put words together in the fashion of a 
metaphor" (p. 340) in order for it to be effective means of treatment. 
Conclusion 
· The use of metaphor be_gins with the first stories ever told. From the 
mythology of the Greeks to the great religions of the world, metaphor is an 
important technique for understandin_g and making clearer words and ideas that 
are exchanged between peoples. Metaphor helps clients uncover a clearer 
meaning for their concerns and problems and helps them begin to explore their 
difficulties from a different perspective. New contexts and possibilities become 
available to the client. 
The real value of metaphor lies in the fact that it is an effective tool that 
establishes a special rapport, empathy and understanding between the client and 
counselor. It is not only the client that benefits from the use of metaphor but also 
the therapist whereby the client and the therapist have a better understanding of 
each other (Ozick, as cited in Pearce, 1996). Metaphor is the bridge between 
counselor and client. 
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